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mﬂja;;; application of different cosmet
hrot

Jiation of beauly par. lours. The preg
'W!;f by women entrepreneurship,
faced © g
Key wor ds: ;
" Women entrepr
,troduction ; :
I Today’s generation is beauty anq
shion conscious. Everyone wants a
fas

.hance their beauty a.nd personality,
;aeautv parlours can be identified ag an
mporEan! source of bcamy* enhancement
;5 well as gcqeratio:l of employment
;,pportuﬂilies- reliving of mental stress and
ension through body and head message
reatments and above all improvising ones
entire appearance. Most of the people,
especially ladies, are very fond of t.akmg
cring of their face, sl_cm apd hair by
applying various cosmetics with the help
of beauty parlour.So beauty parlour
provides better job opportunities, mental
rlaxation and improve the appearance of
cach and every one also it leads toimprove
uer's status. In the world of fashion,
beauty and career counseling, many
fishion designers are women with their
own labels. The world of beauty culture

& opened up many opportunities for
Yomen entrepreneurs.

In recent years, there has been a
‘Wificant rise in the number of women
Wng their own beauty businesses.
ording 1o o report by the National

Soclation of Women Business Owners,

\

o loo,

k smarte
T and more beqyti
Variety 1t autiful as compared to

2€auty care services has improved

*Neurs, socio- ic o
eneurs, socio €conomic Status, beauty care, women pPowerment

women now make up  40%
entrepreneurs in th,
trend can be attrib
including the

personalized and
as well as the
social  media
Instagram and

of new
€ beauty industry. This
uted to several factors,
increasing  demand  for
natural beauty products,

growing popularity of
platforms  such  as

YouTube, which have made it easier than

ever for women to showcase their skills
and build a loyal following,

Review of Literature

R. Jayasathya and P. Priya (2019)
in their research on customer preference
towards Naturalssalon have identified that
services of such salons in much costlier
than other salons whichrestricts the entry
of lower and middle income group people.
There is need on the part of suchsalons to
offer discounts on various beauty services
for creating new customers and
retainingthe existing ones

: Vidya B. Panicker, Dr. Khalil
Ahmad Mohammad (2017) explored that
most of the womencustomers prefer beauty
services from same cmployeq. Therefor_c
beauty parlors should aim atsatisfying their
employees in terms of monetary and non




service, If employees in salons
are given right treatment inthe form of
proper salary and working environment,
they will deliver best services to
thecustomers and will feel associated and
connected to the salon
Statement of Problem

Women entrepreneurs in the beauty
industry face a number of challenges,
including gender bias, lack of access to
funding, and balancing work and family
life. Despite these obstacles, many women
have succeeded in building successful
businesses by developing strategies to
overcome these challenges. One way to
address gender bias is to network with
other women entrepreneurs and seek out
mentors who can offer guidance and
support. Women can also take advantage
of resources such as grants and loans

Table 1: Factor motivation of women beautician

cally
family life can be challe
clear boundaries and

attempt s
specially ~women pikl.
beautian in Kanyakumari Di
Objectives ;
» To find out the
women to became en

> To identify the prob

women beauticians it

District

Methodology

The study covered bot

and secondary data. For

study 30 women entrep

Kanyakumari District

The samples are sele

convenient sampling met]
Analysis of Data

L Factors
5 Contribute to family TOtﬂ; ;-Sgo >
7 Self satisfaction 352
s Use of skill 348

7 Use of spare time 357

L Independence living 347

e Popularity and good reputation

L Easy to start =

Weighted arithmetic =

: mean s
calculated and it rank use of spare time

. goesto IV rank, Self clearly reveals that
majority of beauticiapg are  startin

;,;EZ."‘f“tJ' Pparlors business as it easy star%
Which got | rank followed by contribution

of family goes to I rank, Popy
g0od reputation goes to II] :
SPare time goes g v
ls.atlsfaction goesto Vr "
1ving goes to VI rank and 1
g0esto Vil rank,
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above table that important
" lem faced by the respondent in
"\\J';«_.;mg rechnology which got 1 r:ul‘k
. ‘..Iu:clitiun goes to 11 rank. Increase 1n
" pice of cosmetic cream and location
"« o 111 rank, power cut goes 1o v

«. Lack of income goes to V rank,
Lack of financial goes to VIrank Lack
of munagerial skill goes to V11 rank, And
cymily problem goes to VIII rank.
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sranding is key to building a successful
seauty business. Make sure customer
srand reflects customer values, style,
and unique selling proposition. Use
.ocial media and other online platforms
.o showcase the work and connect with
hotential customers.
\farketing is essential for attracting and
retaining clients. Develop a marketing
strategy that includes a mix of online
ond offline tactics, such as email
campaigns,  flyers,  events, and
-ollaborations with other businesses.
Networking can help you build
valuable  relationships  with  other
cntrepreneurs,  industry  eXperts, and
potential clients. Attend trade shows,
conferences, and local events t0 meet
new people and learn about new trends
and opportunities.
Financial management is crucial for the
long-term success of customer business.
Keep track of customer income and
expenses, set realistic goals, and invest
i tools and resources that can help to
manage the finances more effectively.

One of the most important things for
women entrepreneurs in the beauty
stay up-to- date with the

industry is to

latest _m_d@fm@ technologies.
means attending trade shows, re
industry publications, and netwaork
with other professionals in the field, B:
staying informed, beautician can ensure
that the business is always at the
forefront of innovation and able to meet
the changing needs of the customers. _ :
Another key tip for success in the beauty
industry is to focus on building strong
relationships with the customers. This
means listening to their feedback,
responding to their concerns, and going
above and beyond to provide
exceptional service. By creating a loyal
customer base, beautician can establish a.
strong reputation in the industry and set
customer apart from competitors.
Conclusion ; HH0

The beauty industry is constantly evolvit

and women entrepreneurs are at
forefront of this change. As con
demand more natural and sustaina
products, ~women entrepreneurs
stepping up to provide inovative so
that meet these needs. With their
perspectives and ~experiences,
entrepreneurs have the potential to
the future of the beauty indu
exciting ways. :
In addition to creating new products,
women entrepreneurs are also using
technology to revolutionize the beauty
industry. From virtual try-on tools to
personalized skincare recommendations,
technology is making it easier than ever
for consumers to find products that work
for them. Women entrepreneurs arc
leading the way in developing these
technologies, which will continue to
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