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ABSTRACT
Change is the need of hour for survival in all spheres. Climate is
most complicated issue the world is facing. The world has seen

much focus on economic progress, the side effects of this, has
resulted in climate change, en vironmental damage. The banks can

play an important role between economic growth and environmental
protection. The banking of this kind is termed as “Green Banking "
It means combining technology and changing client habits in

banking business. Green banking practices will be useful not only
for environment but also lead to cost reductions in banking
activities. To reduce the external carbon emissions, bank should

finance green technology and pollution reducing projects. Green
banking is a part of green initiative taken by stakeholders to save

environment. This paper has made an attempt to highlight methods,

opportunities, challenges and benefils of green banking.
Key Words: Challenges, Green Banking Services

INTRODUCTION

Enterprises are now interested in implementing strategies
that help to address environmental issues. The growing interest of
consumer in environmentally friendly goods and services, higher
expectations by public, regulatory compliance requirements are
some of the reasons to go for green banking. Green banking refers to
practices which considers all the social and environmental factors,
aims to make use of IT and banking processes with minimal impact
on the environment. Green banking will help to improve the asset
quality of the banks. Green banking means promoting
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o 11 comes i many forms hke:

AtV es.
read of branch banking.

g | |
Jin€ hanking Ins
ad of mailing them

e
.M'”

e l,rul?

T nline 1081€

[g;::mz”;‘: Accounts alt online banks, instead of multi branch
W.ktj § ocal hank in your area that is taking biggest steps in
pind¥ fg ocal green itiatives The first green was state bank of
’“FPO:;W' india’s largest commercial bank, who took initiative in
lﬂd'_ﬂ( nigh Sustainability standards and completed the first step in
;emﬂﬁ anking” with shri O.P.Bhatt, chairman, SBI, Inaugurating
.-gregank,s Girst wind farm project In Coimbatore. After that greei
Lh;n k inilia‘ive include ATMs, paperless banking for customers and
ilding of wind ills in rural India.

Green Banking Products

(” Green Ioan?

2) Green credit cards

(3) Green CDs

4) Onlin¢ banking

5) Green saving accounts

(6) Mobile banking |

Thus green banking helps to create offective solutions of a range of
enwronmemal problems and at the same time identify opportunities

s. It also help customers o save

expenditure of natural resource
so save their time.

money by avoiding Jate payments and al

Use of Green Checking Accounts
Customers can check thei

avail services including online paymen

- accounts on ATM. They can
t, debit cards and online

statements.
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Viahile Banking
13y using it customer can check balances, transfer funds o,

pay bills lrom the phone. It also help to save time and EREZY of the

custiomcocrs
Direct Peposits
Most employers will give employees the option (o,
receive their paycheck clectronically. It saves time. saves paper angd
lots of paper work.
Online (Net) Banking
It means customers can perform most of their banking
related functions without visiting the banks personally. For this
customer must possess an internet banking ID, a password provided
by the bank in which customer has an account. Online banking
includes use of credit cards, debit cards, online bill payment and
electronic fund transfer.
Opportunities For Green Banking
A. GREEN PROCESSES:
A Green bank requires each of its functional units and activities to
be green- environmental friendly and help for sustainable
development. Some of opportunities are:

SUPPLY CHAIN MANAGEMENT
(i) Adopt techniques and plans to minimize inventory wastage
(11) Adopt carbon footprint design

CUSTOMER RELATIONSHIP MANAGEMENT

(1) using electronic means to maintain contact and correspond
with customers
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Providing | o
recyclable 14 35 ; F
14 dcbit cards (42) (35) 1.7 - VIR
and credht
cards

Source: Pri fr}cfry data

Green banking initiatives provided by the bank, sample
respondents are green banking: green mortages and Cash deposit
system and E- Investment service, online bill payment ang
conducting workshops and seminars for green banking. Highly
weighted mean score of 2.5, 2.4, 2.3 and 2.2 respectively using
recycle paper or recycle waste, use of solar powered ATMs, reduced
wastages of paper and energy through Net Banking Approach,
Green Loans and providing recyclable debit cards and credit cards
and facility of E- Statement Registration least weighted average
mean score of 2.1, 2, 1.9, 1.7 and 1.5 respectively.
Benefits of Going Green Banking Offers the Following Benefits

(1) Green banking avoids paper work and makes use of
online transactions such as Internet banking, SMS banking and

ATM banking. Less paper work means less cutting of trees.
(2) Green ethical banks adopt environmental standards for

lending which would benefit future generations.
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ves MOre importance o environmental
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(3) (e ke (-nln;'jl}i\‘ pains  thus interest on loan i
‘ ' , - b
.iﬂ.""
o
20 oty 169° . 1ill payment services
i |”"mhl"t pl(’,‘(“l‘(‘!“lc bi P*‘y | e
A’ N !t: : . .
Rk ‘Ml'( line qccount Opening form for opening green
~ ON "
(5)

back will be credited to all new customers,

challen%;cé;ls (FIC ATION PROBLEMS:
Green banks restrict their business transactions to those

- entities who qualify screening process done by green
bus"f th limited ~umber of customers they will have a smaller

enerally it takes 3 to 4 years for a bank to start
thus it does not help banks during recession.

111 HIGHER OPERATING COST:
Green banks require talented, experienced staff to provide
services 1o Ccustomers. Experienced loan officers are

reeded With additional experience In dealing with green

If banks are involve
the environment they are prone 10 loss of their reputations. There

are also few cases where environmental management system has
esylted in cost saving, increase in bond value( Heim, G et al,

2005)
V. CREDIT RISK:

Credit risks arise due to lending to those customers whose
businesses are affected by the cost of pollution, changes in
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pulations and new requirements op eMmic.
= | : h'\rl-!ul'fth.
Y o] 3

cnvironmental 1¢ s --
hbability of customer defants -

1t is higher due to pro

levels. |

result  of ancalculated  expenscs for capital invespme,,

production facilities, loss of market share and third party claim. i
CONCLUSION & SUGGESTION

There is an urgent need to create awareness and folln.
green banking in today s business world of innovative teclmoﬂogi;
<o as {o make our environment human friendly. Green bankin i}
implemented sincerely opens up new markets and avenues g,
product differentiation. In India there has not been much initiative

this regard by banks and financial institutions. They are not as green
as foreign banks. As initially, these commitments will cause 2 huge
financial burden for Indian banks. For effective adoption of green
banking, the RBI and the Indian government should play major role
and formulate green policy guidelines and financial incentive.

Some Suggestions for the Banks to Encourage Green Banking

Are
o Communicate through press

o Construct websites and spread the news
o Impart education through E-learning programmers

Making green banking as part of annual environment reports
Training and development of relevant skills among bank
employees

o Banks may formulate innovative financial solutions to

incorporate environmental perspective
o Banks can introduce green funds for customers who would like

to invest in environment friendly projects.
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