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Abstract

loday is the world of digitalization of various things. So everyone in the world is participating in sharing and
exchange of information, knowledge, data, and gnnéfx and services with the help of digital media So now a day
the entrepreneurial activities are also d!gr'mli:v'd and the entrepreneurs are dmn.g their innovative works with
the help of digital media This will increase their innovative skill, reduce the effort of doing activities and also

save lime and cost. Several innovative business models that help in the growth of the economy and the
entrepreneurs themselves. In this, I study the role

entrepreneurship. A Business model is a na
explore the dynamic market situations and
techno-economic network of innovation.
digitally for the growth of the economy.

Keywords: Digitalization, Entrepreneurs, Entrepreneurship, Innovation, Dynamic market

playved by the business models in the innovation process in
rative and calculative instrument that help the entrepreneurs to

shows a significant role by contributing to the construction of the
This study shows how the business models help the entrepreneurs

Introduction

Today 1s the world of the digital era. Every activity related to the business is going to be
digitahized. Digitalization makes the work easyand reduces cost. but it eliminates manual work.
Digital Entrepreneurship is a term that describes. how entrepreneurship will change, as business and
society continue to be transformed by digital technology. Digital Entrepreneurship simply means that
buying and selling, all marketing activities are done through the help of digital platforms like mobile
phones, the internet, YouTube, digital marketing platform. etc. Now. digital Entrepreneurship opens

up new possibilities for everyone who thought of becoming an entrepreneur. So digital
entrepreneurship may be defined as creating a new business idea for starting a new business. Venture
and transform existing businesses by developing novel digital technologies. One's digital

entrepreneurial capacity largely depends on digital entrepreneurial behavior, culture. and strategies as
well as a supportive innovation ecosystem in which. government. industry. business, and education all
are working together to get its said objectives.  Digital Entrepreneurship is one of the innovative
models, whichpave the way to rapid growth in the Economic Sector. Most entrepreneurs depend on
digital media for attracting customers. Through a digital platform, it 1s very easy to buy and sell the
product according to one’ssatisfaction. It helps to earn a good income and can also contribute a part of
that income to the development of the economy.
Statement of the Problem |

Digital Entrepreneurship is of high topicality as technological developments and advances in
infrastructure create various opportunities for innovative entrepreneurs. The present world is rapidly
changing especially in the field of lnform'fatlon apd Commgmca{non_ Technologgs (ICT). Iz)lgftal
entrepreneurship is a part of entrepreneurship that involves dlgnqhzanon methods in the func_nomng
of its activities. In the olden days, all workis done maﬁnualliy and 1n the lnodel'n-c}ay, the work 1S _done
through ICT-enabled technologies. Onﬁ_f o_f the major dlfffar?nccs be}ween Q1g1tal and trafhl'lopal
entrepreneurship in the workplace that IS It \\ff)uld be a digital platform. The grm\:th of d!g}tal
entrepreneurship can also lead to the inventions of new methods and technologies. Digital
entrepreneurship is one of the mnovative mode_ls, which comrlbule; 1o economic grm\'!h_ In this, |
studied about 175digital entrepreneurs in the | hn'ux-a_nanlhapurmn Dlstnu.- S_o lhls s_tud}' 1S con}mcted‘
1o summarize the effect of digital entrepreneurship in the pre and post-digitalization in the field ot
cconomic development.
Objectives of the Study

50.8-2K22 | ' ' RN
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. B t-digitalization in the fi
1) To study the effect of digital entrepreneurship in the pre and pOSTTIS € feld of
economic development. |
2) To study the importance of digital en
Research Methodology
The number of digital entrepreneurs

conducting a sample survey. There are many digital - The data collect
only 175 t?ﬁ,gital eitreprene{lrs through the convenient sampling method. ed for the

y int '
study is both primary and secondary. The primary data Were co;lecgd ﬁﬁ'ﬁoﬁ’e}f}sﬂ;’.’] L}rﬁfﬁ"ageﬁ' .
and the secondary data were collected from various journals, DOOKS, ere

- - : d correlation method.
selected with the help of statistical tools like the percentage method an

- s ative Business Model | . :
MR Ratraprmturaiigs A R the entrepreneurial opportunities being created ang

Digital entrepreneurship can be defined as _ , y
: formation communication systems
logical platforms and other In 1 GOl ‘
pursued through the case of technological p rsiles gt o digitalization. Through thi

Now | vities including share trading . _
a day, all business activities g < and out of it, they can contribute (g

' 2 of1
type of marketing activity, the entrepreneurs can €arn huge prolits ¢ s
the economic growth of the nation. It improves the standard of hving of the people and can eliminate

the middlemen from exploiting the entreprencurs.
In the pre-digitalization period, the entreprencurs

takes lots of time and is very expensive also. But In t _
changed and the business activities become digitalized. It saves the time, money, and energy level of

the entrepreneurs and helps them to make more profit also. Through dig,_ital'izatlon.. the growth of the
economy is very fast and we can imagine the future world as digitalized. Entrepreneurs are
innovative in character and they can easily adopt these typesof challenges. Through this digitalized
platform, the entrepreneurs can do everything according to the needs of the customers and the
customers also get whatever they needed. Whatever the thing that the customers imagine in their
mind, the digitalized entrepreneurs see it in their foresight and produced the goods and market it
within a short span of period. This way of thinking is called the entrepreneunal skill of the
entrepreneurs.

Importance of Digital Entrepreneurship in the Present Scenario

1) Flexible work time: It allows the entrepreneurs to create their schedules for the work. Since you
are the boss, no onetells you when to start or stop the work, and being in an emergency, you can
adjust your schedule easily.

2) Easier Business Scale: All the business models deal with Increasing volumes and sales, S0
running an online business store can be easier than a physical store.

3) Sellworldwide: Through the digital platform entrepreneurs can sell their productsworldwide easily.

4) Work while you Travel: It a!lows you to work and travel at the same time. For this. we should
have only a good internet connection and adequate electricity. | |

5) Socialnetworks: By visiting different social media channels
of 1deas that can inspire and faster our innovative 1deas. |

6) Morecustomers: Now most customers like the digital platform for buying and selling goods and

services. It i1s very convenient and can attract mor
customers towards the particular product. It will also increase the number of

7) Keep up with the competition: Through the usage of
customers and be strong enough to meet the competition
8) Maximize the value of websites: Every website of -

f services to attract T M Zesie

ol sen ool customers. |t Will increase the value of webc; digital

entrepreneurs to do more and more innovative work through the djo; Te sites and - encouragestis
digital platform

9) RPdut?(iCOSl:Dlgllf’ll marketing is affordable 1o every -

market. 50 he can easily access the digital medis and cas (.)?Q cven if the entrepreneur is new

10) ..l nslanllecdback 'Tl_w buymg'a“d selling are done thl.tduLe lhe_cos[_

remark their feedback instantly while (hey buy or el rough digjta] media. So the customers can

In addition to the above, it includes lhe: |'0||.0\ ¢ | the Product.
| Target digital imnovation and e ving:

repreneurship in the present scenarto.

. Thiruvananthapurafm Dist(ict 1 collecteq by
entrepreneurs 1N the district out of it I co|)eq,

do their business activities manually, and jt
his modern period, the overall situation is

you will get easy access to millions

digital marketing, a company can attain more

a business is supposed to offer different typ®

to the
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S. g2-up
6. Establish 3 lechnolopy,.
7. Balancing betwe T etwork

IS discussed in the following table
Factors E i3 TABLE |
i § Criteria No. of Respondents -_ Percentage (%) ol
Age Below 30
(1n years) 30 - 40 31 18
' 40 50 R0 46
S0 Elbl‘we 40 23
i | T 24 | 13 1
Manutal Married
I ___Slatus Unmarried 103 59
T 72 4]
- 2 + !
Mﬂnlhly Below 20000
Inco 20000 30000 38 22
me
30000 - 40000 70 40
40000 abov 53 30
P _1 ve J
14 S
SSLC
Educational HSS 21 12
| Qualification Uraduates 48 27
Post Graduate 50 29 |
Others 36 31
[ — W 20 _ 11 |
Modes of dong Sole propnuctorship 90 51
BUSIHUSS l)ﬂrlnLTShip 73 45
| Others 7 4
Source: Primary data

The above table shO}v§ that the people who do digital entrepreneurship fall under the category
of 30 - 40 years of age and it is about 46, of the total respondents, 18% are fall under the below the
age of 30 years and only 13% are above the age category of 40 years. 59% of the respondents are
married and 41% are unmarried. Most of the éntrepreneur’s monthly income is between = 20000 to
30000, which is about 40% of the total respondents. Only 8% of them had the monthly income of
above  40000. About 29% of the respondents are graduates, 21% has post graduates and only 11%

have other qualification like IT, Polytechnic. Engineering etc., majority of the entrepreneurs select the
modes of doing business is in the form of Sole proprietorship, it is about 51% of the total. 45% do
partnership form of business and only 4% have other forms of business strategies.

TABLE 2 Types of MSME Entrepreneurs

SLNo. | Category | Respondent | %
| Onhine tution 12 5
2 1 Onhne accounting N 16
3 Phone backup and repainng 32 66
4 | Armiicial antelhgent soltware 21 a3
S Social computing websiles . 18 37
0 ‘ Travel / recraitiment agencies | 38 7R

T Advertusing agencies 25 | |

N ! Online stores 14 | 20
Y ' ('ontenl crealtorn 7 i 15
Total [ 175 360

Source: Primary data -
From the above it can be found out that most of the entrepreneurs do phone-backup and repairing,
18% of the respondents are engaged in doing travel and recruitment agencies, 25% of them are
conducting online tuition and 15% are the content creators

Findi | o | | |
) \(.lll:)]sgfsdigilal entrepreneurs prefer the Sole-proprietorship .lorpm of business because it saves their
cost end time and able to take any challenges and risks that arise in the future.

— — & -
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em are doing phone backy
2) There are various types of digital entrepreneurs Most of th P ang

repainng, advertising agencies online turtions, €tc. italization of entrepreneurs.
3) There is no such correlation between the pre and post dig!
Suggestions and Conclusion

It should be suggested that morc ary step t
entrepreneurship. So the Government <hould take the necess Y

start new start-ups by using digital platforms. .- 2 diff fiel .
y us . a different field and
There is a shred of evidence to note that digital emrepreneurshlp - : ; has s
“ technologies 1S VEry 1mportant t,

own socio-economic importance. Knowledge aboul dlg“al_ - nd digital entrepreneurshi
becoming a digital entrepreneur. The variations between traditiona P are

highly focused as this is very important for every enlf_epfe“e"_" - Jus.tlf};ltheé; ti)tf;)]ee?]{rl;:?::le:j ' lhl.ca.n
help a new way of thinking about the nternet and digital _busmess. Finally, on%ribution i rship is
a very important phone in the present situation. Because 1t gave d greater € nationg|
income it helps in the growth of economic development of the country.
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